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,n Fund Stage Raise Stage
(IR § - % 1stage | 2stage 3 stage Total 1 stage 2 stage 3 stage
1L | 40% | HK $ 400 | HK $ 800 | HK $ 1,600 HK $ 2,800 HK $ 5,600 | HK $ 11,200 | HK $ 22,400
2V~ 1 20% |HK$ 200 | HK$400 | HK$ 800 HK $ 1,400 \ HK $2,800 | HK$ 5,600 | HK $ 11,200
3L~ |20% |HK$200 | HK$ 400 | HK$ 800 HK $ 1,400 /HK $2,800 | HK$ 5,600 | HK $ 11,200
4L~V | 10% |HK$ 100 | HK$200 | HK$ 400 HK$ 700 HK$ 1,400 | HKK$ 2,800 | HK$ 5,600
5L~ [10% |HKS$ 100 | HK$200 | HK$ 400 HK$ 1700 HK$ 1,400 |HK$ 2,800 | HK$ 5,600




